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Canadian  Studies  in  Business 

The  courses  offered  in  this  programme  area  have  special 
Canadian  significance  built  into  them  and  should  be  of 
interest  to  people  who  particularly  wish  to  study  this  type 
of  material.  Though  all  courses  in  the  business  area  are  taught 
with  consideration  given  to  Canadian  examples,  some  are 
definitely  tied  to  our  country,  its  history  and  its  culture  and 
economics,  while  others  of  importance  to  business  such  as 
Operations  Research  and  Management  Science  have  no  such 
natal  connection.  Other  courses  dealing  with  business  law, 
labour  relations,  and  taxation  are  also  vitally  tied  into 
Canadian  themes  but  courses  such  as  Management 
Information  Systems  have  no  real  Canadian  content. 

It  was  felt  for  these  reasons  that  a special  offering  of  a 
programme  in  Canadian  Studies  in  Business  would  be  of 
great  interest  and  useful  to  many  people. 

Objectives 

1 To  acquaint  businessmen  with  all  aspects  of  the  Canadian 
business  environment 

2 To  present  pragmatic  perspectives  on  all  aspects  of 
commercial  enterprise  in  Canada 

3 To  equip  new  Canadians  and  those  entering  the  field  of 
Canadian  business  with  the  tools  necessary  to  operate 
effectively 

For  Whom 

This  programme  is  designed  to  be  of  maximum  pragmatic 
value  and  relevance  to  those  already  working  in  any  area  of 
commercial  enterprise  in  Canada,  or  for  those  who  plan  to 
enter  the  field.  It  is  also  ideally  suited  for  those  with  a 
previous  university  academic  background  in  a non-business 
area  who  would  like  to  acquire  the  skills  necessary  to  operate 
at  a more  effective  level.  It  is  also  suited  for  businessmen 
from  the  U.S.A.,  Europe,  Asia,  or  any  other  foreign  country 
who  are  interested  in  learning  how  business  operates  in 
Canada.  The  programme  will  present  economic,  fiscal,  legal, 
governmental,  and  behavioural  perspectives  of  the  Canadian 
business  environment. 

Texts  and  Course  Materials 

Where  Canadian  texts  and  materials  are  available  these  will 
be  used  exclusively.  Canadian  cases  and  exhibits  from 
Canadian  industries  will  be  utilized  in  all  courses. 

The  Programme 

The  student  is  required  to  take  a group  of  5 courses.  The 
student  will  design  his  own  learning  plan  by  selecting  from 
the  courses  offered  any  5 which  meet  his  educational  and 
business  needs.  There  are  no  exemptions  permitted  in  the 
courses.  It  is  designed  so  that  the  student  may  complete  it 
over  a 2 to  3 year  period.  Any  interested  person  may  take  the 
course.  There  are  no  academic  prerequisites  and  no 
admission  requirements.  These  are  all  University  level 
courses  open  to  any  interested  person.  There  is  also  a list  of 
options  from  which  the  student,  if  he  so  chooses,  may  select 
one  course  in  an  area  of  non-specific  Canadian  content.  All 
courses  listed  may  be  taken  individually  and  may  be  applied 
later  for  credit  to  the  programme,  if  desired.  All  courses  are 
50  hours  in  length  and  commence  during  the  week  of 
September  24, 1973. 

The  fee  for  each  course  is  $100.00. 


Evaluation 

Upon  the  successful  completion  of  each  course  an 
Achievement  Report  will  be  issued  to  the  students  by  the 
Division  of  University  Extension.  Upon  completion  of  the 
entire  programme  a composite  Achievement  Report  will  be 
issued  to  the  student. 

Counselling 

Counsellors  and  programme  advisers  will  be  available  for 
further  assistance  during  the  week  of  September  10  to 
September  13  from  5.30  to  8.00  pm  at  119  St.  George  Street. 
For  further  information,  telephone  928-2400. 

CANADIAN  STUDIES  COURSES 

1.  Fundamentals  of  Accounting 

2.  Canadian  Business  Finance 

3.  Investment  Management 

4.  Money  and  Banking 

5.  Economics  — an  Introduction 

6.  Canadian  Business  Taxation 

7.  Canadian  Business  Law 

8.  Business  Government  Relations 

9.  Contemporary  Economic  Issues 

10.  Canadian  Industrial  Marketing 

11.  Marketing  Research  — Canadian  Consumer,  Industrial, 
Commercial 

12.  Labour  Relations 

13.  Personnel  Practices  and  Concepts 

14.  Introduction  to  Feasibility  Studies 

15.  Practice  in  Feasibility  Studies 

16.  Organizational  Management 

17.  Management  Accounting 

18.  Managing  the  Computer  Function 

OPTIONS  (only  1 of  which  may  be  taken) 

1.  Advertising  and  Sales  Promotion 

2.  Business  Management 

3.  Business  Policy 

4.  Communications  and  Interpersonal  Relations 

5.  Compensation  Management 

6.  Course  Development  and  Evaluation 

7.  Financial  Accounting 

8.  Information  and  Communications  Systems 

9.  Interviewing  and  Counselling 

10.  Management  Development 

11.  Management  Information  Systems 

12.  Management  Principles  and  Organizational  Behaviour 

13.  Marketing  Systems 

14.  Mathematics  for  Business  Decision-Making 

15.  Operations  Research  and  Management  Science 

16.  Organizational  Psychology 

17.  The  Personnel  Function 

18.  Sales  Management 

19.  Team  Development 

20.  Training  and  Developing  Personnel 

Several  courses  which  are  now  options  (i.e.  Marketing 
Systems,  Financial  Accounting,  Business  Management, 
Business  Policy)  are  in  the  process  of  being  modified  for 
Canadian  content  and  will  become  part  of  Canadian  studies 
within  the  year. 
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Course  Descriptions 

1.  Fundamentals  of  Accounting 

This  introductory  accounting  course  is  designed  to  acquaint 
the  student  with  the  basic  principles,  conventions,  and 
postulates  of  accounting  theory.  Special  attention  will  be 
placed  on  the  understanding  and  preparation  of  the  balance 
sheet,  income  statement,  and  source  and  application  of 
funds  statement. 

To  enable  students  to  gain  the  maximum  benefit  from  this 
course,  consideration  will  also  be  given  to  the  practical 
business  applications  of  accounting  theory  and  its  relevancy 
to  modern  business  activity.  Use  will  be  made  of  special 
exhibits  and  assignments  derived  from  Canadian  financial 
and  industrial  enterprises,  with  the  intent  of  kindling 
considerable  in-class  discussion. 

For  those  students  who,  because  of  business  or  other 
reasons,  are  forced  to  miss  some  classes,  audio-cassette 
recordings  of  the  previous  week's  lecture  and  class 
discussion  will  be  made  available  by  the  instructors  as  the 
course  proceeds. 

Instructor  Ff.  R.  Brown,  Co-ordinator  Branch  Development, 
Toronto  Dominion  Bank 
L.  Ginsberg,  C.  A., 

Honeywell  Business  Systems 
W.  McMorran, 

Toronto  Dominion  Bank 

).  S.  White,  Division  of  University  Extension, 

University  of  Toronto 

Text  White,  J.  S.,  Canadian  Financial  Accounting 
Time  St.  George  Campus:  Mondays,  Tuesdays, 

Wednesdays  6.30-9.00  pm 

or 

Thursdays  6.00-8.30  pm 
Erindale  Campus:  Mondays  6.30-9.00  pm 
Place  St.  George  Campus:  Galbraith  Building,  Room  220 
Erindale  Campus:  Room  to  be  announced 


2.  Canadian  Business  Finance 

This  course  will  be  concerned  with  the  major  areas  of 
business  finance  with  the  emphasis  placed  on  the  decision- 
making process  in  the  area  of  managerial  finance. 
Consideration  is  to  be  given  to  the  various  tools  of  financial 
planning  and  analysis  and  control  essentiaLfor  effective 
management  decision,  including  forecasting,  budgets,  profit 
planning,  financial  ratio  analysis,  capital  budgeting,  and  the 
cost  of  capital.  Guidelines  for  decisions  in  using  alternative 
forms  and  sources  of  financing  will  be  discussed  and 
developed.  Stress  will  be  placed  on  the  interrelationship  of 
the  financial  decision  to  other  areas  of  management 
decisions  in  the  organization  and  the  ever  changing  external 
environment.  Einally,  financial  strategies  for  stimulating  and 
supporting  the  growth  of  the  firm  will  be  developed. 
Instructor  A.  D.  Holt,  President, 

Modenco  Ltd. 

Text  Weston,  J.  E.  and  Brigham,  E.  E.,  Managerial 
Finance, 

Holt,  Rinehart  & Winston,  1972 
Time  Tuesdays  6.00-8.30  pm 

Place  St.  George  Campus:  Room  314,  Galbraith  Building 


3.  Investment  Management 

The  course  will  examine  critically  principles  of  investment  as 
well  as  securities  markets.  Guest  lecturers  will  include  the 
professional  trader  and  the  broker-dealer  in  order  to 
emphasize  the  gambling  aspect  of  speculative  stock  markets. 
The  impact  of  monetary  and  fiscal  policy  on  investment 
including  stocks,  bonds,  mortgages,  leasestocks,  etc.  will  be 
analyzed,  as  well  as  the  financial  institutions  creating  them. 
Actual  practices,  such  as  real  estate  and  property  evaluations 
and  the  design  of  company  prospectuses,  rather  than  theory, 
will  be  emphasized. 

Instructor  D.  S.  Soloman,  Barrister  and  Solicitor 
Text  Smith,  A.,  The  Money  Game,  Dell,  1969 
Time  Wednesdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  316,  Galbraith  Building 


4.  Money  and  Banking 

This  course  will  deal  with  three  closely  related  areas:  capital 
markets,  stabilization  policies  in  relation  to  the  financial 
system,  and  international  finance.  Before  examining  each  of 
these  areas,  however,  the  student  will  be  exposed  to  basic 
theories  of  money,  price,  and  income. 

The  structure  and  functions  of  all  types  of  financial 
institutions  will  be  studied,  and  their  relations  with  each 
other,  economic  sectors,  and  monetary  authorities  will  be 
discussed  in  depth.  Capital  markets  will  be  examined  in  some 
detail:  how  they  work,  the  factors  that  affect  them,  how  they 
interrelate  with  both  domestic  and  foreign  economies.  In 
the  area  of  international  finance,  the  topics  to  be  discussed 
will  include  international  monetary  system  and  markets, 
foreign  trade  and  other  international  financial  transactions, 
and  their  effects  on  individual  economies. 

Each  session  will  enable  students  to  participate  actively  in 
discussions  since  the  topics  covered  in  the  course  will  also  be 
related  to  current  issues  of  money  and  banking. 

Instructor  S.  Sarpkaya,  Economic  Advisor, 

Canadian  Bankers' Association 
Text  To  be  announced 

Time  Tuesdays  6.00-8.30  pm 

Place  St.  George  Campus:Room  403,  Carr  Hall, 

St.  Michael's  College 


5.  Economics  — an  Introduction 

The  elements  of  economic  theory  will  be  developed  and 
illustrated  with  reference  to  contemporary  economic 
problems.  Lectures  will  include  discussion  of  such  questions 
as  the  following:  How  are  prices  determined?  What  is  the 
national  income  and  what  determines  its  growth?  How  is  the 
distribution  of  the  national  income  determined?  What  does 
the  supply  of  money  have  to  do  with  inflation? 

Instructor  W.  H.  Merritt,  Assistant  Treasurer, 

Philips  Electronics  Industries  Ltd. 

).  I.  McDonald,  Assistant  Professor, 

Department  of  Economics,  Glendon  College, 

York  University 
Text  To  be  announced 

Time  Tuesdays  7.00-9.30  or  Thursdays  6.30-9.00  pm 

Place  St.  George  Campus:  Rooms  to  be  announced 
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6.  Canadian  Business  Taxation 

This  course  is  directed  at  the  non-accountant  who  is 
concerned  with  the  impact  of  taxation  by  all  three  levels  of 
Government  on  business.  While  the  emphasis  will  be  on 
income  taxes,  the  course  will  also  deal  with  sales  taxes  and 
municipal  levies. 

The  course  will  be  of  a practical  nature,  concerning  itself 
with  tax  planning  and  problem  identification.  This  will  be  of 
particular  importance  to  the  small  businessman  and  to  those 
who  counsel  him. 

At  an  appropriate  time  during  the  programme  discussion  will 
focus  on  personal  income  tax  and  the  completion  of  1973  tax 
returns. 

Instructor  Michael  S.  Kaplan,  B.  Com.,  C.A., 

Miller,  Stone  Saperia  and  Isaacs 
Text  To  be  announced 

Time  Thursdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  304,  Galbraith  Building 


7.  Canadian  Business  Law 

This  course  is  intended  to  furnish  students  with  a general 
understanding  of  law  and  to  help  them  avoid  legal  pitfalls 
which  commonly  arise  in  business.  It  is  designed  primarily  for 
persons  in  financial  institutions  but  should  be  of  use  to  all 
business  people.  The  course  consists  of  a general 
introduction  to  commercial  law,  its  history  and 
administration.  Special  attention  will  be  given  to  contracts, 
bills  of  exchange,  security  documents  (other  than  land 
security  documents);  and  to  the  protection  of  property  rights 
through  the  laws  of  patents,  trademarks,  torts,  and  insurance. 
Certain  statutes  of  special  interest  and  the  law  relating  to 
corporations,  bankruptcies,  and  civil  remedies  will  be 
reviewed.  Students  will  analyze  and  formulate  practical 
solutions  for  legal  problems  and  will  participate  in  lecture 
discussions  and  seminars. 

Instructor  ).  I.  Stewart,  Q.C.,  Special  Lecturer, 

University  of  Toronto 

Text  Smythe, ).  E.  and  Soberman,  D.  A.,  The  Law  and 

Business  Administration  in  Canada,  Prentice-Hall 
Time  St.  George  Campus:  Mondays  6.30-9.00  pm 
Erindale  Campus:  Thursdays  6.30-9.00  pm 
Place  St.  George  Campus:  Room  305,  Galbraith  Building 
Erindale  Campus:  Room  to  be  announced 


8.  Business  Government  Relations 

The  objective  • this  course  is  to  extend  discussion  of  the 
management  or  companies  to  the  study  of  the  changing 
social  and  legal  environment  in  which  they  operate  and  to 
the  implications  for  management  policy  and  strategy  now 
and  in  the  future. 

Utilizing  the  perspectives  of  the  producer,  consumer,  and 
government,  issues  such  as  social  responsibility, 
environmental  protection,  acting  in  the  public  interest, 
consumerism,  poverty,  and  economic  and  legal  controls  on 
the  free-enterprise  system  will  be  discussed. 

Guest  speakers  will  also  be  utilized  to  present  the  viewpoints 
of  the  various  groups. 


Instructor  S.  R.  Maxwell,  Professor, 

faculty  of  Management  Studies, 

University  of  Toronto 

Text  Monsen,  R.  ).,  Business  and  the  Changing 
Environment,  McGraw-Hill,  1973 
Sethi,  S.P.,  Up  Against  the  Corporate  Wall: 
Modern  Corporations  and  Social  Issues  of  the 
Seventies,  Prentice-Hall 

Rea,  K.  and  McLeod, ).,  Business  and  Government 
in  Canada,  Methuen,  1969 
Time  Thursdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  316,  Galbraith  Building 


9.  Contemporary  Economic  Issues 

This  course  is  designed  to  give  an  understanding  of  the 
principles  and  concepts  underlying  the  current  economic 
and  financial  issues  in  Canada  and  abroad,  and  to  explain 
how  these  issues  are  faced  by  the  financial  and  business 
community.  Major  areas  of  discussion  in  depth  include 
economic  goals  and  policy  instruments,  capital  markets,  tax 
reforms  in  Canada  and  abroad,  international  business 
environment,  corporations  and  finance,  labour  unions,  and 
governments'  role  in  business  and  finance. 

The  sessions  consist  of  lectures  by  prominent  speakers,  as 
well  as  discussions.  The  course  will  be  of  interest  to  business 
managers  in  both  financial  and  non  financial  businesses,  to 
news  media  writers,  and  to  others  who  want  to  improve  their 
knowledge  of  contemporary  economics  and  finance  through 
discussions  of  current  issues. 

Instructor  ).  Carr,  Professor, 

Institute  of  Policy  Analysis, 

University  of  Toronto 
Text  To  be  announced 

Time  Thursdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  314,  Galbraith  Building 


10.  Canadian  Industrial  Marketing 

This  course  is  intended  for  those  who  are  interested  in  the 
application  of  modern  marketing  techniques  to  the 
marketing  of  industrial  products  and  services.  Included  are 
the  following  topics  of  study:  characteristics  of  industrial 
markets,  pricing,  middlemen  and  methods  of  distribution, 
selling  and  promotion,  product  development  and 
diversification,  marketing  organization,  market  planning  and 
control. 

Instructor  D.  I.  Gallagher,  Director  of  Planning, 

Industrial  Products  Group, 

Molson  Industries  Ltd. 

).  P.  )ones.  Manager,  Marketing  Services, 

Toronto  Dominion  Bank 

Text  Alexander,  R.  S.,  Cross,  ).  S.  and  Hill,  R.  M., 
Industrial  Marketing,  R.  D.  Irwin,  1967 
Time  Mondays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  244,  Galbraith  Building 
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11.  Marketing  Research  — Canadian 
Consumer,  Industrial,  Commercial 

This  course  is  intended  for  persons  who  want  to  gain  a 
working  knowledge  of  marketing  research  as  a business  tool 
designed  to  provide  information  to  aid  in  making  marketing 
decisions;  people  familiar  with  the  field  of  marketing 
generally,  through  their  work  and/or  study,  but  not  with 
marketing  research  and  its  uses  and  procedures. 

The  course  covers  the  function  and  nature  of  marketing 
research:  its  use  as  part  of  an  information  system,  information 
sources,  problem  definition,  research  methods,  procedures 
and  techniques,  research  planning  and  execution,  and  the 
interpretation  of  findings.  It  uses  class  discussion  and  case 
histories  to  illustrate  practical  applications  in  consumer, 
industrial,  and  commercial  fields. 

Instructor  N.  G.  Wykes,  Ryerson  Polytechnical  Institute 
Text  None 

Time  Wednesdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  404,  Galbraith  Building 


12.  Labour  Relations 

This  course  is  primarily  for  people  in  industry  who  now  carry 
responsibilities  for  decisions  in  personnel  administration, 
particularly  where  collective  bargaining  is  a factor. 

The  topics  covered  will  include  the  history  of  the  trade  union 
movement  and  labour  legislation,  particularly  in  Canada, 
with  a more  detailed  examination  of  the  Ontario  Labour 
Relations  Act  and  its  procedures.  Comparisons  will  be  made 
with  other  provincial  and  federal  legislation,  highlighting 
recent  legislative  developments  in  the  field.  Negotiations, 
including  conciliation  procedures,  and  the  administration  of 
collective  agreements,  including  arbitration,  will  be  covered, 
together  with  a study  of  some  of  the  more  important 
portions  of  the  collective  agreement. 

The  sessions  are  of  a work-session  nature,  wherever  practical, 
in  order  to  develop  an  understanding  of  the  problems  which 
both  union  and  management  bring  to  the  labour  relations 
situation,  and  of  the  environment  in  which  they  operate. 
Instructor  F.  Wm.  Murray,  Industrial  Relations  Consultant, 

F.  Wm.  Murray  and  Associates  Ltd. 

Text  Chamberlain,  N.  W.  and  Kuhn, ).  W.,  Collective 
Bargaining,  McGraw-Hill 
Time  Mondays  7.00-9.30  pm 

Place  St.  George  Campus:  Room  243,  Galbraith  Building 


13.  Personnel  Practices  and  Concepts 

This  course  has  been  designed  for  those  who  have 
responsibilities  in  the  management  of  an  office  or 
department.  It  will  also  prove  valuable  in  the  development  of 
those  who  may  soon  have  such  positions. 

This  course  is  personnel  oriented,  dealing  with 
administration  as  it  affects  people,  and  includes  the  nature  of 
management,  the  meaning  of  work,  leadership  and  the 
process  of  supervision,  recruitment  methods  and  procedures, 
employee  training  and  development,  counselling  techniques, 
employee  motivation,  discipline,  union  relations,  job 


descriptions  and  evaluation,  and  employee  benefit 
programmes. 

Typical  office  personnel  situations  will  be  discussed  by  the 
class  and  films  will  be  shown  to  portray  human  relations 
problems  involved  in  business.  Extensive  notes  will  be 
provided. 

Instructor  W.  E.  Lennox,  Personnel  Manager, 

Glidden  Company 

Text  Strauss,  G.  and  Sayles,  L.,  Personnel  — The  Human 
Problems  of  Management,  2nd  ed.,  Prentice-Hall, 
1967 

Time  Thursdays  7.00-9.30  pm 

Place  St.  George  Campus:  Room  310,  Mechanical 

Building 


14.  Introduction  to  Feasibility  Studies 

This  course  is  designed  for  those  personnel  from  the 
engineering  and  resource  industries  who  are  interested  in 
acquiring  a broader  knowledge  of  the  factors  involved  and 
the  mechanisms  used  in  feasibility  studies  and  cost/benefit 
analyses  to  evaluate  projects  from  a business  standpoint.  The 
student  will  gain,  via  lectures  and  case  studies,  a general 
understanding  of  the  several  approaches  and  information 
requirements  for  such  evaluations.  As  well  as  being  intended 
for  those  directly  engaged  in  economic  and  financial  analysis, 
it  will  appeal  to  engineers  in  manufacturing  plants  and  in 
consulting  who  are  concerned  with  the  economics  of  new 
projects,  plant  expansions,  and  revamping  facilities,  and  to 
those  in  R & D concerned  with  progress  and  project 
evaluations. 

Instructor  W.  B.  Magyar,  P.  Eng.,  M.B.A., 

Technical  Economists  Ltd. 

Text  To  be  announced 

Time  Mondays  6.00-8.00  pm 

Place  St.  George  Campus:  Room  304,  Galbraith  Building 


15.  Practice  in  Feasibility  Studies 

This  course  is  intended  to  give  the  participants  some 
practical  experience  in  the  art  of  feasibility  studies.  The  class 
will  be  divided  into  task  forces  with  four  to  six  students  in 
each,  and  each  such  group  will  choose  a concept  or  a 
proposed  undertaking  as  the  subject  of  a feasibility 
investigation.  Suggestions  for  appropriate  assignments  will 
be  solicited  from  industry  and  government  sources.  The 
topics  will  be  allocated  on  the  basis  of  group  interests  and 
preferences.  Under  close  supervision,  each  task  force  will 
brainstorm  its  topic,  plan  the  study  strategy,  carry  out  the 
necessary  research,  and  compile  a feasibility  report  for  an 
aural  presentation  of  significant  findings  at  the  end  of  the 
school  year.  The  course  will  appeal  to  those  interested  in 
policy  evaluations,  venture  analysis,  and  feasibility  appraisals. 
Instructor  W.  B.  Magyar,  P.  Eng.,  M.B.A., 

Technical  Economists  Ltd. 

Text  To  be  announced 

Time  Mondays  8.15-10.15  pm 

Place  St.  George  Campus:  Room  304,  Galbraith  Building 
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16.  Organizational  Management 

This  course  is  directed  at  middle  and  senior  managers  from 
business,  government,  and  other  work  organizations.  The 
objecti\e  is  to  integrate  new  insights  from  the  behavioural 
sciences  with  traditional  concepts  about  the  work  of 
managers.  Topics  will  include  historical  perspectives, 
communications  — the  key  to  organizing,  the  organizing 
process,  motivation  and  individual  work  behaviour, 
supervising  the  work  group,  influence,  power  and  leadership 
style,  management  by  objective  and  control,  implementing 
planned  change. 

The  sessions  will  consist  of  lectures,  discussions,  case  studies, 
and  exercises.  There  are  no  academic  prerequisites,  but 
managerial  experience  is  essential. 

Instructor  E.  L.  Vitalis,  Manpower  Management  Consultant 
and  Lecturer 

Text  To  be  announced 

Time  Wednesdays  6.30-9.30  pm  (17  sessions) 

Place  St.  George  Campus:  Room  243,  Galbraith  Building 


17.  Management  Accounting 

Financial  planning  and  controlling  are  essential  ingredients 
inside  the  firm  for  the  decision-making  process  in  all 
management  levels.  The  course  will  be  concerned  with 
accounting  information  which  is  required  in  this  process. 

This  type  of  quantitative  information,  including  dollar  values, 
will  be  discussed  as  it  relates  to  conducting  ail  operations  of 
the  firm.  The  nature  and  importance  of  budgeting,  in 
particular,  benefits  to  be  expected  and  disadvantages  to  be 
avoided,  will  be  examined.  Various  types  of  budgets  will  be 
reviewed  from  their  preparation  to  their  use  in  controlling 
activities.  The  concepts  of  incremental  cost  and  incremental 
analysis  will  be  examined. 

In  a broad  sense  this  course  will  introduce  participants  to 
basic  premises  of  management  information  systems.  A 
knowledge  of  accounting  and  financial  analysis  is  required. 


Instructor  R.  G,  Webbe,  R.I.A., 

Honeywell  Business  Systems 
Text  To  be  announced 

Time  Wednesdays  6.30-9,00  pm 

Place  St.  George  Campus:  Room  308,  Galbraith  Building 


18.  Managing  the  Computer  Function 

This  course  is  designed  for  senior  computing  function 
managers,  or  those  about  to  move  into  such  positions.  Its 
objective  is  to  enable  participants  to  assist  their  management 
more  fully  in  exploiting  computing  technology,  by  improving 
computing  services  provided,  reducing  the  costs  of  these 
services,  taking  advantage  of  recent  technological 
developments,  and  developing  the  necessary  human 
resources. 

Course  topics  will  include  determination  of  objectives,  goals, 
and  measures  of  performance;  managing  the  human 
resources;  training  and  development  of  staff;  setting 
priorities  and  scheduling;  charging  policies  for  computing 
resources;  project  estimating  and  control;  use  and  control  of 
outside  computing  and  consulting  resources;  acquisition  of 
software  packages;  security  and  privacy  considerations; 
selection  of  new  computing  systems;  purchase  leaseback  of 
computers;  new  input  and  output  techniques;  the  computer 
services  industry. 

The  course  will  draw  from  practical  experience  in  the 
Canadian  environment;  the  participants  are  expected  to  add 
their  experiences  through  informal  discussions. 

Instructor  C.  A.  Kezes,  Senior  Consultant, 

P.  S,  Ross  & Partners  (Course  Director). 

Other  course  leaders  will  be  introduced  to  widen 
the  scope  of  the  sessions. 

Text  To  be  announced 

Time  T uesdays  6.30-9.00  pm 

Place  St.  George  Campus:  Room  to  be  announced 
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OPTIONAL  COURSES  OFFERED  THIS  FALL 


COURSE  TITLE 

INSTRUCTOR 

TIME 

PLACE 

Advertising  and  Sales  Promotion 

R.  Ferguson 

Mon  6.30-9.00  pm 

Galbraith  Building,  Room  422 

Business  Management 

S.  R.  Maxwell 

Wed  6.30-9.00  pm 

Law  Building,  Room  D 

).  Lowery 

Mon  7.00-9.30  pm 

Law  Building,  Room  D 

).  Lowery 

Tues  7.00-9.30  pm 

Law  Building,  Room  D 

B.  McConnell 

Tues  6.30-9.00  pm 

Law  Building,  Room  D 

J.  Kenny 

Wed  6.30-9.00  pm 

Erindale  Gollege 

Business  Policy 

U.  Joseph 

Mon  6.30-9.00  pm 

Galbraith  Building,  Room  308 

Communications 

A.  Collaco 

Mon  6.30-9.00  pm 

and 

Carr  Hall,  Room  403 

Wed  6.30-9.00  pm 

Carr  Hall,  Room  403 

Compensation  Management 

W.  G.  Johnson 

Spring  programme 

only 

Course  Development  and  Evaluation 

R.  Devlin 

Wed  6.30-9.00  pm 

Galbraith  Building,  Room  107 

Financial  Accounting 

J.  Rogers 

Mon  6.00-8.30  pm 

Galbraith  Building,  Room  403 

D.  Marston 

Thur  6.00-8.30  pm 

Galbraith  Building,  Room  404 

Information  and  Communication  Systems 

R.  N.  Beattie 

Mon  6.30-9.00  pm 

Galbraith  Building,  Room  314 

Interviewing  and  Counselling 

J.  Chisholm 

Tues  7.00-9.30  pm 

Garr  Hall,  Room  406 

Management  Development 

T.  A.  Moore 

To  be  announced 

Galbraith  Building 

Management  Information  Systems 

J.  Cianci 

Thur  7.00-9.30  pm 

Galbraith  Building,  Room  308 

Management  Principles  and 

Wed  6.00-8.30  pm 

Garr  Hall,  Room  405 

Organizational  Behaviour 

K.  Preston 

Wed  6.00-8.30  pm 

Garr  Hall,  Room  405 

Marketing  Systems 

D.  Simon 

Wed  6.30-9.00  pm 

Galbraith  Building,  Room  405 

L.  Berk 

Tues  6.30-9.00  pm 

Galbraith  Building,  Room  405 

J.  Richardson 

Thur  6.30-9.00  pm 

Erindale  Gollege 

Mathematics  for  Business  Decision-Making 

N.  Kristoffy 

Thur  6.30-9.00  pm 

Galbraith  Building,  Room  107 

Operations  Research  and 
Management  Science 

J.  W.  Abrams 

Tues  6.30-9.00  pm 

Galbraith  Building 

Organizational  Psychology 

M.  Weissengruber 

Thur  6.30-9.00  pm 

Galbraith  Building,  Room  248 

The  Personnel  Function 

L.  Bourk, 
E.  Vitalis 

Mon  6.30-9.00  pm 

Galbraith  Building,  Room  405 

Sales  Management 

R.  Roger 

Tues  6.30-9.00  pm 

Galbraith  Building,  Room  305 

Team  Development 

R.  Brookbank 

To  be  announced 

Galbraith  Building 

Training  and  Developing  Personnel 

A.  Joma 

Thur  6.30-9.00  pm 

Galbraith  Building,  Room  404 

ALL  THE  ABOVE  BUSINESS  COURSES  ARE  OPTIONS  FOR  CANADIAN  STUDIES  IN  BUSINESS  AND  WILL  BE  OFFERED 
COMMENCING  THE  WEEK  OF  SEPTEMBER  24, 1973. 


Courses  are  also  available  in  other  groupings.  These  are: 

— Marketing  (six  courses),  leading  to  a certificate  from  the  Industrial  Marketers  of  Toronto,  branch  of  the  Association  of 
Industrial  Advertising 

— Personnel  and  Industrial  Relations  (six  courses),  leading  to  a certificate  from  the  Personnel  Association  of  Toronto 

— Human  Resource  Development  (six  courses),  leading  to  a certificate  from  the  Ontario  Society  for  Training  and 
Development 

A programme  in  Operations  Research  and  Engineering  Studies  is  also  available. 

Separate  brochures  are  available  on  each  of  these  programmes.  For  further  information,  telephone  928-2400. 

Independent  Study 
Programme 

A substantial  number  of  business  courses  described  in  this  brochure  can  be  taken  through  our  Independent  Study  Programme 
This  programme  is  ideally  suited  for  those  whose  job  involves  substantial  travelling  thus  making  regular  attendance  at  lectures 
most  difficult.  For  more  information,  telephone  928-2400. 
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APPLICATION  FORM  (Please  print  clearly) 


Course  Title 

If  this  is  one  of  the  courses  offered  at  Erindale,  and  if  you  wish  to  take  it  there,  please  indicate  □ 


Day  (if  more  than  one  day  available): 

□ Mon  □ Wed 

□ Tues  □ Thur 


Mr 

Ms 


Surname 


3’  Address:  Number  & Street 


City 


First  Name 


Office  Use  Only 

1 

Apt, 


Class  Ident, 


Postal  Code  ® ^ Home  Telephone 


Employer's  Name 


$ 

Present  Position 


60  61  Pee  63 


Business  Telephone  Local 

.00  Fees  must  accompany  application  form,  and 
be  made  payable  to  the  University  of 
Toronto. 


Method  of  Payment 
1 □ Cash 

64  2 □ Personal  Cheque 

3 □ Company  Cheque 


Date  Signature 


Mail  to: 

Continuing  Education 
Division  of  University  Extension 
119  St.  George  Street 
Toronto,  Ontario  MSS  1A9 


Day  Month 


If  you  wish  to  register  in  the  Canadian  Studies  In 
Business  Programme,  please  indicate: 

□ Yes 

65 


OFFICE  USE  ONLY 


2 

Receipt  Class  Ident. 


APPLICATION  FORM  (Please  print  clearly) 


Course  Title 

If  this  is  one  of  the  courses  offered  at  Erindale,  and  if  you  wish  to  take  it  there,  please  indicate  □ 


Day  (if  more  than  one  day  available): 

□ Mon  □ Wed 

□ Tues  □ Thur 


Mr 

Ms 


Surname 


First  Name 


3'  Address:  Number  & Street 


Office  Use  Only 

1 

Apt. 


City 


74  75 


Class  Ident, 


Postal  Code  ® ^ Home  Telephone 


Employer's  Name 


Is 

Present  Position 


60  61  Pee  63 


Business  Telephone  Local 

.00  Fees  must  accompany  application  form,  and 
be  made  payable  to  the  University  of 
Toronto. 


Mail  to: 

Continuing  Education 
Division  of  University  Extension 
119  St.  George  Street 
Toronto,  Ontario  MSS  1A9 


64 


Method  of  Payment 

1 □ Cash 

2 □ Personal  Cheque 

3 □ Company  Cheque 


Day  Month 


66 


Date 


Signature 


If  you  wish  to  register  in  the  Canadian  Studies  In 
Business  Programme,  please  indicate: 

□ Yes 

65 


OFFICE  USE  ONLY 


2 

™ Receipt  Class  Ident, 


https://archive.org/details/continuingeduc1973uoft_2 


